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Explain the ways in which an organization may promote mutual understanding with its
publics. {10 marks)

Explain the reasons that may account for the popularity of television as a media of
public relations activities. (10 marks)

Explain the circumstances under which the publics may influence the nature of public
relations programmes that are undertaken in an organization. {10 marks)

Many organizations prefer to sponsor sports events. Highlight the reasons that may
account for this preference. {10 marks)

Qutline the measures that a Public Relations Manager should take in order to enhance
co-operation with the top management of the organization. {10 marks})

Sungura Agencies has contracted a consuitant to undertake its international public
relations activities. Qutline the benefits of using this approach. (10 marks)

Describe the internal publics that a tour firm may have. (10 marks)
The management of Maridadi Tours Limited intends to introduce a house journal for its
internal publics. Qutline the objectives that the firm seeks to achieve from this move.

{10 marks)

Qutline the limitations of using online surveys to evaluate the effectiveness of a
public relations programme. (10 marks)

Intemmational public relations has increased in popularity over the past few years.
Highlight the factors that may account for this trend. (10 marks)

Qutline the public relations related activities that took place during the World War L.
{10 marks)

Explain the reasons that may make it necessary for an organization to undertake
a public relations campatgn. (10 marks)

Explain the reasons that make the community an important public for an organization.

(10 marks)
Explain the benefits that an organization may derive from having a clear understanding
of the target audience in a public relations campaign. (10 marks)
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